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Introduction | In July 2018, CCEH surveyed its members, partners, and participants in CCEH trainings and technical assistance.  Over 2,000 individuals were surveyed, with 266 responding.  Among core partners, 23% responded.  
Respondents | Organization types included housing providers (99), statewide nonprofits (33), government agencies (27), human service agencies (25), human service agencies (25), national nonprofits (11), and private funders (10).  Staff roles included senior staff (80), supervisors / middle managers (48), and front-line staff (72).  Staff from all 8 Coordinated Access Network (CAN) regions responded.
	Key Findings | Most respondents “agreed” or “strongly agreed” that CCEH…
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	Key Findings | Most respondents rated CCEH core services positively:

	Respondents rated the following services:  Training & Technical Assistance (92% agreed or strongly agreed across all items), Advocacy (91%), Community-Level Support for Coordinated Access and Building Capacity (88%), the “be homeful” Diversion Project (88%), and Data & Research (86%).

	Key Findings | On open-ended questions, respondents reported strengths and improvement areas:

	Strengths include CCEH training & TA (20), data & communications (19), efforts to build a coalition and coordinate services (15), advocacy (13), leadership in ending homelessness (12), and staff / staff responsiveness (10).  
Areas for improvement include being more open to listening and collaborating with agencies and members (12), increasing engagement with community partners and front-line staff to better understand local challenges (11), and improving data accuracy, availability and transparency (8).



Series 1	Is open to ideas from others about its strategy (84%)

Is responsive to my organization's needs (87%)

Supports my agency's work (90%)

Communications are helpful to my organization (92%)


Category 1	Category 2	Category 3	Category 4	84	87	90	92	Series 2	Category 1	Category 2	Category 3	Category 4	16	13	10	8	
Series 1	Understands the local community where I work (80%)

Understands the challenges my region faces in ending homelessness (82%)

Effectively communicate my region's concerns to policymakers (82%)

Understands the challenges CT faces in ending homelessness (88%)


Category 1	Category 2	Category 3	Category 4	80	82	82	88	Series 2	Category 1	Category 2	Category 3	Category 4	20	18	18	12	
Series 1	Has helped my agency work more effectively to end homelessness (82%)

Has built support among the public for ending homelessness (86%)

Has built support among elected officials for ending homelessness (90%)

Is helping to end homelessness in CT (92%)

Is helping to increase knowledge about ending homelessness in CT (92%)


Category 1	Category 2	Category 3	Category 4	82	86	90	92	92	Series 2	Category 1	Category 2	Category 3	Category 4	18	14	10	8	8	
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